
            
P-ISSN : 2797-247X 
E-ISSN : 2797-1546 

Volume 4 Nomor 1 Tahun 2024 

 

 

13 | Jihan Arlista Putri and Ridho Rokamah (13-28) 

  

The Impact of the Technology Acceptance Model on Interest in Using 

QRIS for FEBI Students at IAIN Ponorogo 

  
Jihan Arlista Putri 

Program Stud Ekonomi Syariahi, Fakultas Ekonomi dan Bisnis Islam, IAIN Ponorogo  
Email: arlistajihan@gmail.com 

 
Ridho Rokamah 

Program Stud Ekonomi Syariahi, Fakultas Ekonomi dan Bisnis Islam, IAIN Ponorogo 
Email: rokamahridho@iainponorogo.ac.id 

  
Received: 3 April 2024, Accepted: 28 April 2024, Published: 30 Mei 2024  

  

  

ABSTRACT  

 
  
Interest in using payment systems, especially QRIS, has grown rapidly among students. New technology 
such as QRIS is a symbol of society's adaptation to technological advances in meeting increasingly 
complex and dynamic payment needs. The problem studied in this study is to find out the Technology 
Acceptance Model (TAM) affects the interest in using QRIS in FEBI IAIN Ponorogo students. This 
research method uses a descriptive quantitative approach with multiple linear regression analysis. The 
results showed that perceived usefulness, perceived ease of use, user attitudes and actual technology 
users had positive and significant results on interest in using QRIS. Meanwhile, risk perception has 
negative and significant results on interest in using QRIS. 
 
Keywords: Behavioral Intention to use, Technology Acceptance Model, Perceived Risk 

  

 

INTRODUCTION 

 

Interest in the use of payment systems continues to grow along with the adoption of new 
technologies. This is because new technologies are able to provide better solutions in meeting 
the need for convenience, speed, and security in transactions. (Simorangkir 2014). People are 
increasingly inclined to use payment technologies that ease the transaction process while 
providing security for their data and funds. Thus, the role of technology in the payment system 
not only accelerates the transaction process, but also changes the way individuals and 
businesses interact economically. New technologies such as QRIS reflect society's adaptation 
to technological advances in meeting increasingly complex and dynamic payment needs 
(Hutagalung, Nainggolan, and Panjaitan 2021). Quick Response Indonesian Standard or QRIS 
is a QR standard used in the payment system in Indonesia. Introduced in Bank Indonesia 
Regulation No.16/08/PBI/2014 on August 17, 2019, QRIS is designed to simplify and expand 
the accessibility of cashless payments across the country (Setiawan and Mahyuni 2020). As 
expressed by Gufran, QRIS provides convenience in conducting financial transactions, but 
there are still very many people who still do not use it (Gufran, Natsir, and Tajuddin 2023), This 
may be due to a lack of understanding of the use of QRIS or still feeling comfortable with cash 
payments. Therefore, proper socialization is needed to be able to change people's habits in 
non-cash transactions with QRIS (Sriekaningsih, Riyanto, and Prakasa 2022). However, 
facilities that support the use of QRIS are also well available, including through the use of 
smartphones and internet banking that is widespread throughout Indonesia (Yuliati and 
Handayani 2021).  

https://issn.lipi.go.id/terbit/detail/20210529100881037
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From the survey results conducted on the Databoks website, it is known that the number 
of merchants adopting QRIS services has increased significantly to 23.97 million (Ahdiat 2023). 
However, although the number of merchants who have used QRIS has increased, based on 
existing data, it is known that the volume and value of QRIS transactions at each merchant are 
still relatively low. In addition, the results of an initial survey of 25 FEBI IAIN Ponorogo students 
showed that the majority of them prefer cash payments over digital payments. Of the 25 
students surveyed, only 10 people have ever used QRIS for transactions, and of those who 
have used it, most rarely or even never. This shows that while QRIS adoption is increasing, 
there are still challenges in increasing the usage and adoption of QRIS within the community.  

In Davis' perspective, the Technology Acceptance Model (TAM) is a framework used to 
predict and explain how technology users accept and use technology related to their work 
(Davis 1986). TAM theory identifies two main factors that influence acceptance of new 
technology, namely perceived usefulness and perceived ease of use (Nurdin and Hartati 
2019). TAM reveals that beliefs about the benefits and ease of use of an information system 
are related to individual behavior, needs, and use of information systems (Jogiyanto 2007). 
External variables also play an important role in influencing users' perceived usefulness and 
ease of use of technology (Hasyim, Addela, and Rahmawati 2023). This model considers four 
main variables that influence user interest in a technology, namely usability, ease of use, user 
attitude, and actual use of technology. This study modifies TAM by adding risk perception 
variables as moderating variables. 

 

 
Source: Jogiyanto, 2007. 

Figure 1. Technology Acceptance Model (TAM) 
In Davis' perspective, perceived usefulness is a person's belief about the extent to which 

using technology will improve the effectiveness of their work (Davis 1986). However, based on 
the results of a survey conducted by researchers at the Faculty of Economics and Islamic 
Business at IAIN Ponorogo, it shows that most students do not feel helped by the existence of 
QRIS. However, other studies state that perceived convenience has a positive and significant 
effect on user interest, such as those conducted by Permana and Rosiana on the acceptance 
of the MYOB application by Accounting Vocational students in Denpasar City, which show that 
perceived usefulness positively affects interest in using the application. (Permana and Rosiana 
2022).  

In Davis' perspective, perceived ease of use reflects an individual's belief that using an 
information technology system does not require excessive effort and is easy to understand 
(Davis 1986). However, based on the results of a survey conducted by researchers, it shows 
that many students at the Faculty of Economics and Islamic Business at IAIN Ponorogo feel 
that they are not facilitated by the existence of QRIS, this is in line with research conducted by 
Rahmawati and Murtanto who stated that perceived ease of use does not have a significant 
effect on decisions to use QRIS (Rahmawati and Murtanto 2023). However, research 
conducted by Tyas shows the opposite fact, that perceived ease of use has a positive and 
significant influence on decisions to use information technology (Tyas and Darma 2017).  

In Jogiyanto's perspective, user attitudes towards information systems and technology 
can vary between acceptance and resistance (Jogiyanto 2007). However, based on a survey 
conducted by researchers, it shows that students of the Faculty of Economics and Islamic 
Business at IAIN Ponorogo tend to prefer using cash rather than QRIS, this is in line with 
Wibowo's research which shows that user attitudes have a positive and significant influence 
on usage solutions (Wibowo 2023). However, research conducted by Anton Nugroho shows 
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different results, where the user attitude variable does not have a significant influence on user 
interest (Nugroho 2018).  

In Jogiyanto's perspective, the use of technology is actually the real behavior of adopting 
a system (Jogiyanto 2007). The survey results at the Faculty of Economics and Islamic 
Business students of IAIN Ponoro show that the majority of students from the Faculty of 
Economics prefer to use cash rather than QRIS. The research by Apriliani and Amaliah on 
"The Effect of Technology Acceptance Model on Unisba Students' Interest in Using Shopee 
Paylater" confirms that the technology usage factor actually has a positive and significant 
impact on usage decisions (Apriliani and Amaliah 2023). 

Risk perception reflects a customer's subjective assessment of the uncertainty and 
negative impact that may arise from an activity. In the aspect of non-cash transactions, various 
risks are still considered to have considerable potential to affect the transaction process 

(Jogiyanto 2007). Leerophong and Mardjo said, Judging from the various cases that occurred, 
it is clear that non-cash payment systems are often associated with a number of problems and 
weaknesses that cannot be avoided (Leerophong and Mardjo 2013). The survey results show 
that there are students from the Faculty of Economics and Islamic Business at IAIN Ponorogo 
who admit that they do not feel helped by the existence of QRIS. This is in line with 
Atarwaman's research which shows that risk perception does not have a significant influence 
on interest in using mobile banking in Ambon City (Atarwaman 2022). However, this result is 
different from the research conducted by Ningsih, which shows that risk perception has a 
positive and significant influence on decisions to use QRIS (Ningsih, Sasmita, and Sari 2020). 
For this reason, researchers decided to add risk perception as a moderating variable in this 
study. 

Then by observing this, the researcher wants to find out more about how much influence 
the perceived usefulness, perceived ease of use, user attitudes and actual technology users 
have on interest in using QRIS on students of the Faculty of Economics and Islamic Business, 
IAIN Ponorogo with risk perception as a moderating variable. So that this research can provide 
insight into the interest in using QRIS in students which is then expected to increase student 
interest in making transactions using QRIS. This research can also be used by Bank Indonesia 
in managing QRIS so that it can assist in the development of QRIS in the future.  

Behavioral Intention to use  
Behavioral Intention to use is a psychological drive that describes an individual's desire 

to use or adopt an object or service again (Jogiyanto 2007). This includes a feeling of pleasure 
towards an object that motivates individuals to achieve goals and ease of use. Thus, interest 
reflects the human desire for something that provides convenience, both before and after using 
it, as well as the desire to continue using it again. The indicators of interest adapted from 
Bhattacherjee in Jogiyanto are the desire to use, always try to use and continue to use in the 
future. 

Perceived Usefulness 
In Jogiyanto's perspective, perceived usefulness refers to a person's belief about the 

extent to which the use of a technology will improve his work results (Jogiyanto 2007). In the 
same way, according to Praptiningsih and Harahap, perceived usefulness will influence how a 
person views the use of a system by assessing whether the system will improve their 
performance (Praptiningsih and Harahap 2023). This represents the assessment of whether 
an information system is useful or not, which will influence acceptance or rejection of the 
system based on productivity, performance, job importance, and overall benefits offered.  

H1 : Perceived usefulness has an influence on interest in using QRIS. 
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Perceived Ease of Use 
In Jogiyanto's perspective, perceived ease of use represents the extent to which a 

person's belief that using a technology will not require great effort. Individuals will tend to use 
a system if they believe that the system is easy to use (Jogiyanto 2007). Conversely, if they 
feel that the system is difficult to use, they are unlikely to use it. Perceived ease of use also 
describes a person's view that using the system will simplify tasks and ease the workload. In 
Hadi's perspective, perceived ease of use indicates that a system is designed to make it easier 
for users, not more difficult, making it easier for individuals to complete their tasks. In other 
words, system users will find it easier to work (Hadi and Novi 2018). 

H1 : Perceived ease of use has influence on interest in using QRIS. 
User Attitude 

According to Davis in Jogiyanto, user attitudes in the Technology Acceptance Model (TAM) 
represent an individual's positive or negative evaluation of performing certain behaviors 
(Jogiyanto 2007). User attitude is defined as an individual's consistent tendency to respond to 
an object favorably or unfavorably. As such, user attitudes reflect an initial response to pleasant 
or unpleasant conditions associated with an object. Theoretically, user attitude represents a 
reflection of an individual's feelings towards the object, whether it is in a good or bad state, 
favorable or unfavorable. User attitudes arise as a result of an individual's assessment of the 
object's value (Nursiah 2017). 
H2 : User attitude has influence on interest in using QRIS. 

Actual Technology Use 
In Jogiyanto's perspective, behavior in the context of using information technology systems is 
an action taken by an individual (Jogiyanto 2007). Dalam penggunaan teknologi informasi, 
perilaku mencakup penggunaan nyata dari sistem In the use of information technology, 
behavior includes the actual use of the system. The use of information technology is a real 
behavior that reflects the adoption of a system. The purpose of using information technology 
is to understand and predict how users will accept a new information technology and to 
evaluate the implementation of the technology. In Davis's perspective, the use of information 
technology is defined as an external psychomotor response that can be quantified by actual 
use (Davis 1989). According to Rigopoulos and Askounis, the use of information technology is 
measured based on the level of repeated use and frequency of use, such as the use of QRIS 
(Rigopoulos and Askounis 2007) 
H3 : Actual technology use have influence on interest in using QRIS. 

Perceived Risk 
In the perspective of Leerophong and Mardjo, risk perception is a consumer's understanding 
of the possible negative consequences that they want to avoid when buying or using a product 
(Leerophong and Mardjo 2013). These risks can vary, including physical risks such as the 
possibility of accidents due to machine damage to purchased products. In the work presented 
by Atarwarman, according to Jogiyanto, risk perception includes the customer's view of the 
uncertainty and possible undesirable consequences that may arise when carrying out an 
activity (Atarwaman 2022). 
H4: Perceived risk has influence on interest in using QRIS. 
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METHODS 

 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

Source: Data Processed, 2023 

Figure 2: Research framework 

 
Population, Sample and Sampling Technique 

The population of this study were active students from the Faculty of 
Economics and Islamic Business at IAIN Ponorogo. Coming from the majors of 
Sharia Economics, Sharia Banking, and Zakat and Waqf Management with a 
class range of 2019 to 2023. 

The sample is a member of the population and is a member of the population 
characteristics. Sampling in this study using the Slovin formula, which is: 

𝑛 =
𝑁

1 + 𝑁𝑒2
 

Description:  
n = Sample total 
N = Population total 
e = error/ inaccuracy due to sampling error that can still be tolerated (10%)  

The total population of FEBI students at IAIN Ponorogo until 2019-2023 was 
2,203 students. The sample obtained is: 

𝑛 =
2.203

1+(2.203).(0,1)2
 

                                                  
1. Sampling Technique 

The sampling technique is taken by purposive sampling method and can only 
be filled by different people (non probability sampling). The sample was selected 
based on the conditions determined by the researcher. The criteria for respondents 
in this study is: 

a. Active students of the Faculty of Economics and Islamic Business, Institut 
Agama Islam Negeri Ponorogo class of 2019-2023. 

b. Students of the Faculty of Economics and Islamic Business, Institut Agama 
Islam Negeri Ponorogo who use Mobile Banking and Digital Wallet. 

 

Perceived usefulness 

(X1) 

Perceived easy of use 

(X2) 

Perceived usefulness 

(X3) 

Perceived usefulness 

(X4) 

Perceived usefulness 

(Z) 

Behavioral 

Intention to 

use (Y) 
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Data Collection Technique 
Data collection that will be used in this study is a questionnaire, also known 

as the questionnaire method, which is a method with a series of lists of questions 
or statements that are systematically assembled, then the list of statements is 
sent or given to respondents (Bungin 2009). In this research the authors used a 
5-point Likert scale, according to Sachdev and Verma, the 5-point Likert scale is 
widely recommended by researchers because it will reduce the level of frustration 
of respondents, increase the response rate and response quality (Sachdev and 
Verma 2004). 

Data Analysis Technique 
In this research, we used multiple linear regression analysis techniques. 

This technique is used to determine the effect of two or more independent 
variables on one dependent variable. The data obtained is then processed using 
several tests, namely the reliability test, validity test, classical assumption test, 
namely normality, multicollinearity, heteroscedasticity, and regression analysis 
which consists of measuring the coefficient of determination and significance test 
(F / simultaneous and t / partial). 

  

  

RESULT AND DISCUSSION 

 

Data Quality Test 
1. Validity Test 

The validity test serves to test whether the questionnaire is valid or not. The validity 
test can be assessed by comparing r count and r table (Ghozali 2016). A questionnaire 
can be said to be valid, if the value of r count> r table. In this study, the number of samples 
(n) was 100, to determine the value of r table, the formula df = n-2 was used with a 
significance level of 5%, so the value of r table was known to be 0.1966. The results of the 
validity test can be seen in the following table: 

Table 1.  Validity Test Results of Behavioral Intention to use variables 

 
Source: Data Processed, 2023 

From Table 1. it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the usage interest variable 
are valid. 
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Table 2. Validity Test Results of the Perceived Usefulness Variable 

 
Source: Data Processed, 2023 

From Table 2, it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the perceived usefulness 
variable are valid.  

 
Table 3. Validity Test Results of the Perceived Ease of Use Variable  

 
Source: Data Processed, 2023 

From Table 3, it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the perceived ease of use 
variable are valid.  

Table 4. Validity Test Results of the User Attitude Variable  

  
 Source: Data Processed, 2023 

From Table 4, it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the user attitude variable 
are valid.  
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Table 5. Validity Test Results of the Actual Technology User Variable  

 
 Source: Data Processed, 2023 

From Table 5, it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the technology user variable 
are actually valid.  

 
Table 6. Validity Test Results of the Perceived Risk Variable 

 
  Source: Data Processed, 2023 

From Table 6, it is known that the calculated r value obtained by each statement is 
greater than the r table value so that the statement items for the risk perception variable 
are valid.  

 
2. Reliability Test 

The reliability test is used to test a questionnaire or indicator of a variable. A 
questionnaire can mean reliable or reliable, if someone answers questions consistently 
(Ghozali 2016). In this study using a one shot method or measurement is done only once 
and then the results of the measurement will be compared with other questions. A variable 
can be said to be reliable if it has a Cronbach alpha> 0.6. 

Table 7. Reliability Test Results  

 
Source: Data Processed, 2023 

From Table 7, it can be concluded that all variables in this study can be said 
to be reliable because the Cronbach alpha coefficient is greater than 0.6. So it can 
be concluded that the question items have as good reliability as possible. 
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Classic Assumption Test 
1. Normality Test 

The normality test can be used to determine if the assumption of normality 
is correct or not. The Kolmogorov-Smirnov test can be used to evaluate the 
normality test of data (Ghozali 2016). Checking the results of the significant value, 
it can be determined whether the data is normally distributed or not. The variable 
is said to be normally distributed if the significance value is greater than 0.05, and 
vice versa if the significance value is smaller than 0.05, it can be said to be not 
normally distributed. The results of the normality test are as follows: 

 
Table 8. Normality Test Results 

 
Source: Data Processed, 2023 

In the normality test above, it can be concluded that the value of the significance 
of residual normality is 0.200. This value is greater than 0.05. It can be concluded that 
the equation value of the regression is normally distributed. 

2. Multicollinearity Test 
In this research using the multicollinearity test to determine whether the 

regression model found a correlation between independent variables. The 
multicollinearity test can be seen by looking at the Variance Inflation Factor (VIF) value. 
The multicollinearity test results are shown as follows: 

Table 9. Multicollinearity Test Results 

 
Source: Data Processed, 2023 

In the test results above, the VIF value on the four independent variables, namely 
perceived usefulness (X1), perceived ease of use (X2), user attitude (X3) and actual 
technology users (X4) and perceived risk (Z) as an intervening variable has a value of 
less than 10, which means that there is no multicollinearity. 
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3. Heteroscedasticity Test 
The heteroscedasticity test functions to measure the regression model 

whether there is an inequality of variance of a residual. One way to test for 
heteroscedasticity is the Weighted Least Squares (WLS) method. By using the 
WLS correlation of the regression results, a significant value (r> 0.05) indicates 
no heteroscedasticity, and vice versa if the significant value (r < 0.05) then there 
is a sign of heteroscedasticity. 

Table 10. Heteroscedasticity Test Results 

 
  
 
 
 
 
 
 
 
 
 
 
 
 

Source: Data Processed, 2023 

The results above show that the significant value for usability (X1) is 0.590, 
the significant value of perceived ease of use (X2) is 0.225, the significant value 
of user attitudes (X3) is 0.619, the significant value of actual technology users 
(X4) is 0.561 and perceived risk (Z) has a significant value of 0.879. This value is 
greater than 0.05 so it can be concluded that no heteroscedasticity symptoms are 
expected. 

 
Multiple Linear Regression Test 

Multiple linear regression analysis is an analysis of the linear relationship 
between two or more independent variables. This test is carried out to determine 
the direction of the relationship between the independent variable and the 
intervening variable and the dependent variable and the type of relationship is 
positive or negative, respectively. The following are the results of multiple 
regression tests on research data, namely: 

(Perceived Usefulness (X1), Perceived Ease of Use (X2), User Attitude (X3) Actual 
technology users (X4) and Perceived Risk (Z) to Interest in Use (Y)) 
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Table 12. Multiple Regression Tests Results 

 
Source: Data Processed, 2023 

Based on the data presented in Table 4.19, the regression equation can be 
formulated as follows  

Y =  2,559 + 0.118X1 + 0.347X2 + 0.079X3 + 0.148X4 - 0.153Z + error 
1. The constant of 2.559 mathematically states that if the value of the independent 

variables perceived usefulness (X1), perceived ease of use (X2), user attitude (X3) 
actual technology users (X4) and perceived risk (Z) is equal to zero or fixed, the 
interest in use will increase by 2.559. 

2. Perceived usefulness has a regression coefficient of 0.118 with a positive direction, 
which means that if the perceived usefulness variable increases by 1 unit, the 
interest in using QRIS will increase by 0.118 units assuming that the other 
independent variables are constant. 

3. Perceived ease of use has a regression coefficient of 0.347 with a positive 
direction, which means that if the perceived ease of use variable increases by 1 
unit, the interest in using QRIS will increase by 0.347 units, assuming that the other 
independent variables are constant. 

4. User attitude has a regression coefficient of 0.079 with a positive direction which 
means that if the user attitude variable increases by 1 unit, the interest in using 
QRIS will increase by 0.079 units assuming that the other independent variables 
are constant. 

5. Actual technology users or actual users have a regression coefficient of 0.148 with 
a positive direction, which means that if the actual technology user variable 
increases by 1 unit, the interest in using QRIS will increase by 0.148 units 
assuming that the other independent variables are constant. 

6. Risk perception has a regression coefficient of -0.153 with a negative direction, 
which means that if the risk perception variable decreases, the interest in use will 
increase or in other words, the smaller the risk perception variable, the greater the 
interest in using QRIS. 

Hypothesis Test 
1. Determination Coefficient Test 

The coefficient of determination (R2) test is carried out with the aim of 
knowing the amount of influence of the independent variable (X) dan (Z) 
simultaneously on the dependent variable (Y). The effect of variable X and Z on 
Y is the stronger if the R2 value is closer to 1. 
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Tabel 13. Determination Coefficient Test Results 

 
 Source: Data Processed, 2023 
Based on the results of the coefficient of determination in Table 4.20, it 

shows that the R Squere value is 0.938, which means that 93% of the dependent 
variable, namely interest in use, can be explained by the independent variables 
of perceived usefulness, perceived ease of use, user attitudes and actual 
technology users. While the remaining 7% is explained by other variables outside 
the research model variables. 

2. F Test 
The F test is carried out with the aim of testing whether the independent 

variables together or simultaneously affect the dependent variable. The results of 
the F test can be said to have a significant effect if the F value> F Table or 
Significance value (Sig.) <0.05. The results of the F test can be seen in the 
following table: 

Tabel 14. F Test Results 

 
Source: Data Processed, 2023 

Based on the results of the F test in Table 4.22, it shows that the result of 
the significance value (Sig.) is 0.000 <0.05, so it can be stated that simultaneously 
the variables of perceived usefulness (X1), perceived ease of use (X2), user 
attitudes (X3), real technology users (X4), and perceived risk (Z) have a 
significant effect on interest in using QRIS on FEBI IAIN Ponorogo students (Y). 

3. The t Test 
The t test is carried out with the aim of testing whether the independent or 

independent variable partially affects the dependent or dependent variable. The 
independent variable can be stated to partially affect the dependent variable if the 
probability value (Sig.) <0.05 or the t value> t table. The t test results can be seen 
in the following table: 
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Tabel 15. The t Test Results 

 
Source: Data Processed, 2023 

The results of the t test in Table 4.21 can be seen as follows : 
a. First Hypothesis Testing Results 

Testing X1 against Y results in a t-test significance of 0.000 which 
indicates that sig is smaller than 0.05 (α = 5%) and with a t-count value of 
4.041> t-Table 1.66123 so that it can be concluded that perceived 
usefulness has a significant effect on interest in using QRIS on FEBI IAIN 
Ponorogo students. And judging from the regression of 0.118, it means that 
X1 has a positive direction of influence on Y so that the resulting positive 
direction of influence is significant. 

b. Second Hypothesis Testing Results  
X2 testing on Y results in a t-test significance of 0.000 which shows 

that sig is smaller than 0.05 (α = 5%) and with a t-count value of 14.482> t-
Table 1.66123 so that it can be concluded that perceived ease of use has a 
significant effect on interest in using QRIS on FEBI IAIN Ponorogo students. 
And seen from the regression of 0.347, it means that X2 has a positive 
direction of influence on Y so that the direction of the resulting positive 
influence is significant. 

c. Third Hypothesis Testing Results 
Testing X3 against Y results in a t-test significance of 0.002 which 

shows that sig is smaller than 0.05 (α = 5%) and with a t-count value of 
3.155> t-Table 1.66123 so that it can be concluded that User Attitude has a 
significant effect on interest in using QRIS on FEBI IAIN Ponorogo students. 
And judging from the regression of 0.079, it means that X3 has a positive 
direction of influence on Y so that the resulting positive direction of influence 
is significant. 

d. Fourth Hypothesis Testing Results 
Testing X4 against Y results in a t-test significance of 0.000 which 

indicates that sig is smaller than 0.05 (α = 5%) and with a t-count value of 
6.561> t-Table 1.66123 so that it can be concluded that technology users 
actually have a significant effect on interest in using QRIS on FEBI IAIN 
Ponorogo students. And seen from the regression of 0.148 means that X4 
has a positive direction of influence on Y so that the direction of the resulting 
positive influence is significant. 
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e. Fifth Hypothesis Testing Results 
Testing Z against Y results in a t-test significance of 0.000 which shows 

that sig is smaller than 0.05 (α = 5%) and with a t-count value of -5.165 < t-
Table 1.66123 so that it can be concluded that risk perception has a 
significant effect on interest in using QRIS on FEBI IAIN Ponorogo students. 
And seen from the regression of -0.153 means that Z has a negative 
direction of influence on Y so that the resulting negative direction of 
influence is significant. 

 

  

  

CONCLUSION 

 

Interest in the use of payment systems continues to grow along with the adoption of 

new technologies. New technology such as QRIS is a symbol of society's adaptation 

to increasingly complex and dynamic technological advances. This study concluded 

that first, the perceived usefulness variable has a positive effect on interest in using 

QRIS for FEBI IAIN Ponorogo students. This means that the better the perceived 

usefulness of students on QRIS, the student interest in using QRIS will also increase. 

Second, the perceived ease of use variable has a positive effect on interest in using 

QRIS in FEBI IAIN Ponorogo students. This means that the better the perceived ease 

of use of students in QRIS, the student interest in using QRIS will also increase. Third, 

the user attitude variable has a positive effect on interest in using QRIS in FEBI IAIN 

Ponorogo students. This means that the better the student's user attitude towards 

QRIS, the student's interest in using QRIS will also increase. Fourth, the actual 

technology user variable has a positive effect on interest in using QRIS for FEBI IAIN 

Ponorogo students. This means that the better the real technology users of students in 

QRIS, the student interest in using QRIS will also increase. Fifth, the variable, 

perceived risk as a moderating variable has a negative and significant effect on interest 

in using QRIS on FEBI IAIN Ponorogo students. This means that if the perceived risk 

variable is reduced, the interest in using QRIS will increase. Suggestions for future 

research should use different theories for research on the adoption of new technology 

acceptance, especially related to individual acceptance interest in using QRIS. Future 

researchers can use the post acceptance model (PAM) theory. 
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