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ABSTRAK: Penelitian ini membahas peran pemerintah dan sektor swasta dalam pengembangan 
pariwisata halal di Indonesia dan Hong Kong. Isu utama yang diangkat adalah bagaimana kedua 
sektor ini mendukung dan mengembangkan pariwisata halal melalui berbagai strategi dan 
inisiatif. Penelitian ini bertujuan untuk mengidentifikasi strategi yang diterapkan, tantangan yang 
dihadapi, dan hasil dari upaya kedua sektor tersebut dalam mempromosikan pariwisata halal. 
Penelitian ini menggunakan metode studi kasus komparatif dengan pendekatan kualitatif. Data 
dikumpulkan melalui analisis dokumen, wawancara dengan pemangku kepentingan, dan 
observasi lapangan. Teori Kemitraan Pemerintah-Swasta (KPS) digunakan sebagai kerangka 
teori untuk mengevaluasi peran, tanggung jawab, dan interaksi antara sektor publik dan swasta 
dalam mengembangkan pariwisata halal. Hasil penelitian menunjukkan bahwa pemerintah di 
kedua wilayah memainkan peran penting dalam mempromosikan pariwisata halal melalui 
kebijakan dan peraturan yang berbeda. Di Indonesia, sertifikasi halal bersifat wajib dan diatur 
oleh Badan Penyelenggara Jaminan Produk Halal (BPJPH), sedangkan di Hong Kong, sertifikasi 
halal bersifat sukarela dan dilakukan oleh lembaga independen. Sektor swasta juga berkontribusi 
secara signifikan dengan menyediakan layanan dan fasilitas yang ramah Muslim, seperti 
makanan bersertifikat halal dan fasilitas ibadah. Studi ini menemukan bahwa kolaborasi antara 
pemerintah dan sektor swasta sangat penting untuk keberhasilan pengembangan pariwisata 
halal. Pendekatan regulasi yang ketat di Indonesia dan pendekatan sukarela di Hong Kong 
menunjukkan bahwa fleksibilitas kebijakan dapat memberikan hasil positif yang berbeda sesuai 
dengan konteks budaya dan pasar setempat. Pengembangan pariwisata halal yang 
berkelanjutan membutuhkan kolaborasi yang kuat antara pemerintah dan sektor swasta. 
Kontribusi yang berkelanjutan dari kedua sektor tersebut dapat mempercepat pertumbuhan 
pariwisata halal di masa depan. Penelitian ini juga memberikan rekomendasi praktis untuk 
meningkatkan kemitraan pemerintah-swasta dalam pariwisata halal melalui pelatihan, 
pendidikan, dan promosi internasional yang efektif. 

Kata kunci: Kolaborasi, sektow swasta, pemerintah Indonesia dan Hong Kong, pariwisata halal.  

ABSTRACT: This research has discussed the role of the government and private sector in the 
development of halal tourism in Indonesia and Hong Kong. The main issue raised is how these 
two sectors support and develop halal tourism through various strategies and initiatives. This 
study aims to identify the strategy implemented, challenges faced and outcomes of the two 
sectors’ efforts to promote halal tourism. This research uses a comparative case study method 
with a qualitative approach. Data were collected through document analysis, stakeholder 
interviews, and field observations. The Public-Private Partnership (PPP) theory was used as a 
theoretical framework to evaluate the roles, responsibilities, and interactions between the public 
and private sectors in developing halal tourism. The results show that the governments in both 
regions play an essential role in promoting halal tourism through different policies and regulations. 
In Indonesia, halal certification is mandatory and regulated by the Halal Product Guarantee 
Agency (BPJPH), while in Hong Kong, halal certification is voluntary and conducted by 
independent agencies. The private sector also contributes significantly by providing Muslim-
friendly services and facilities, such as halal-certified food and worship facilities. This study found 
that collaboration between the government and the private sector is crucial for the successful 
development of halal tourism. The strict regulatory approach in Indonesia and the voluntary 
approach in Hong Kong show that policy flexibility can deliver different positive outcomes 
according to the local cultural and market context. Sustainable halal tourism development requires 
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strong government and private sector collaboration. Continued contributions from both sectors 
can accelerate the growth of halal tourism in the future. This research also provides practical 
recommendations to enhance public-private partnerships in halal tourism through effective 
training, education, and international promotion. 

Keywords: Collaboration, private sector, Indonesian and Hong Kong governments, halal tourism.  

 

1. INTRODUCTION 

Halal tourism is a rapidly growing sector within the global tourism industry (Han et 
al., 2019; Yuliafitri et al., 2020; Mufidah et al., 2021; Juliana et al., 2022; Adinugraha, 
Tamamudin, et al., 2023; Hariani & Hanafiah, 2024). As the Muslim population increases 
and their economic influence expands, a demand for destinations catering to Islamic 
practices and values rises. Halal tourism encompasses various services and facilities, 
including halal food, prayer facilities, and activities compliant with Islamic principles. 
Indonesia, with its significant Muslim population, and Hong Kong, as a central 
international tourism hub, present unique case studies in the development of halal 
tourism. Both regions have recognized the potential of this market and are working to 
attract Muslim tourists by enhancing their halal tourism offerings (Hasan, 2024). 

Despite the burgeoning interest in halal tourism, there is a noticeable gap in 
understanding the collaborative roles of government and the private sector in fostering 
this development. Previous research has predominantly focused on consumer behaviour 
and market potential, often overlooking the intricate dynamics between public and private 
stakeholders. Indonesia and Hong Kong, with their distinct cultural and regulatory 
landscapes, offer a rich context to explore these dynamics. However, there is a lack of 
comprehensive studies comparing these two regions, particularly on how their 
governments and private sectors contribute to and manage halal tourism (Yuniningsih et 
al., 2023). 

The primary research problem addressed in this study is understanding how the 
government and private sectors in Indonesia and Hong Kong support and develop halal 
tourism. The study seeks to identify the strategies employed by both sectors, the 
challenges they face, and the outcomes of their efforts. By analyzing these aspects, the 
research aims to provide insights into effective practices and potential areas for 
improvement in the development of halal tourism. 

This research utilizes the Public-Private Partnership (PPP) theory as its theoretical 
framework (Roumboutsos & Macário, 2013). PPP theory examines the collaboration 
between government entities and private enterprises in delivering public services or 
infrastructure (Wang et al., 2020). This framework is pertinent for understanding how 
different stakeholders work together to create an environment conducive to halal tourism 
(Rodionov & Dyakonova, 2023). By applying this theory, the study can assess the roles, 
responsibilities, and interactions between public and private sectors in Indonesia and 
Hong Kong, highlighting how these collaborations influence the development and 
promotion of halal tourism. 

Several studies have explored aspects of halal tourism in different contexts. For 
instance, Battour et al. (2017) discussed the motivations and constraints of Muslim 
tourists, while Rahman et al. (2017) examined the challenges in developing Muslim-
friendly tourism products. In Indonesia, research by  Nafis et al. (2024) highlighted the 
importance of halal certification and government regulation in fostering halal tourism. In 
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Hong Kong, studies by Rukmi Dewi et al. (2024) focused on the voluntary nature of halal 
certification and the strategic promotion of Muslim-friendly facilities. These studies 
provide valuable insights but often lack a comparative approach that examines the 
interplay between public and private sectors across different regions. 

Given the significant economic potential of halal tourism, understanding how to 
develop and manage this sector effectively is crucial (Nurul Herawati et al., 2023). 
Optimizing halal tourism can enhance economic growth and international standing for 
countries like Indonesia, which already has a substantial Muslim population. For regions 
like Hong Kong, diversifying tourism offerings to include halal options can attract a 
broader range of tourists and boost the local economy (Abidin et al., 2022). This research 
is urgent as it aims to fill the gap in comparative studies on halal tourism development, 
providing actionable recommendations for policymakers and business leaders in both 
regions. 

The main objectives of this research are to analyze the roles of the government and 
private sector in supporting halal tourism development in Indonesia and Hong Kong and 
to identify the strategies and initiatives employed by both sectors in promoting halal 
tourism. Understanding the collaborative dynamics between government and private 
industry in halal tourism development is essential for leveraging the full potential of this 
growing market. Focusing on Indonesia and Hong Kong, this research aims to 
comprehensively analyze effective practices, challenges, and strategic insights that can 
inform future efforts to promote halal tourism globally. The findings will contribute to the 
existing body of knowledge and offer practical recommendations for enhancing halal 
tourism development through robust public-private partnerships. 

2. METHOD 

This research employs a qualitative comparative case study approach, focusing on 
Indonesia and Hong Kong. Data will be collected through document analysis, interviews 
with key stakeholders (including government officials, private sector representatives, and 
tourism experts), and site visits to assess the implementation of halal tourism initiatives. 
The analysis has been guided by the PPP theoretical framework, allowing for a 
structured examination of public and private sector efforts’ roles, interactions, and 
impacts in developing halal tourism. 

3. RESULTS AND DISCUSSION 

3.1 Indonesian and Hong Kong Government Policies in Supporting Halal Tourism 

Halal certification is a fundamental aspect of the development of halal tourism 
because it guarantees the quality of services and products provided to Muslim tourists. 
In Indonesia, halal certification is regulated by the Halal Product Guarantee Agency 
(BPJPH), which collaborates with related institutions to set halal standards in various 
sectors, including tourism. The obligation to obtain halal certification for the food, 
beverage, and hospitality business sectors is a top priority for the government to increase 
the competitiveness and trust of Muslim tourists. This policy is regulated in Law No. 33 
of 2014 concerning Halal Product Guarantee, which states that all products must be halal 
certified in stages (Adinugraha, Shulthoni, et al., 2023). 

In Hong Kong, the implementation of halal certification is still voluntary and carried 
out by independent institutions, such as the Incorporated Trustees of the Islamic 
Community Fund of Hong Kong. The local government supports this certification by 
providing space for halal certification at international tourism events, but its 
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implementation is still limited compared to Indonesia. With the increase in Muslim tourists 
from Southeast Asia, the Hong Kong government has begun to facilitate halal 
certification in restaurants and hotels to attract more Muslim tourists (Sthapit et al., 2023). 

The implementation of halal certification in both regions shows different approaches 
to supporting halal tourism. Indonesia is more structured and mandatory, while Hong 
Kong is voluntary but responsive to market trends. This difference shows the variation in 
the government’s understanding of the importance of halal products for local tourism. 

Muslim-friendly service regulations cover various aspects that aim to meet Muslim 
tourists’ specific needs, such as providing halal food, prayer facilities, and services that 
do not conflict with Sharia principles. In Indonesia, Muslim-friendly service regulations 
have begun to be implemented in various major tourist destinations. Through the Ministry 
of Tourism and Creative Economy (Kemenparekraf), the government has issued 
guidelines that encourage providing facilities such as prayer rooms in hotels and 
restaurants and information about halal restaurants. In several regions, local 
governments also play an active role by holding training for business actors related to 
these Muslim-friendly service standards (Sthapit et al., 2023). 

In contrast, in Hong Kong, Muslim-friendly services are developed without formal 
regulations but are supported by more flexible policies to accommodate Muslim tourists. 
The Hong Kong government works with the private sector to provide facilities such as 
mosques, halal restaurants, and Muslim-friendly tour guides. The government also 
supports businesses that have obtained halal certification by promoting them on 
international tourism platforms. Although no regulation requires Muslim-friendly services, 
these steps indicate a growing awareness of the importance of meeting the needs of 
Muslim tourists in Hong Kong (Shariff et al., 2016). 

The regulations implemented in Indonesia and the informal approach in Hong Kong 
show different strategies to support halal tourism. In Indonesia, Muslim-friendly services 
are more regulated by government policies, while in Hong Kong, the private sector 
supports these services. These different approaches provide insight into how regulation 
affects the flexibility and acceptance of halal tourism in two distinct cultural contexts. 

Promotion strategy is an essential element in attracting Muslim tourists to Muslim-
friendly destinations. In Indonesia, the government comprehensively promotes halal 
tourism, primarily through the Ministry of Tourism and Creative Economy. This strategy 
involves national and international campaigns to introduce Indonesia as a Muslim-
friendly destination, focusing on locations such as Lombok, Aceh, and West Sumatra 
that have good halal infrastructure. The government also collaborates with international 
organizations such as CrescentRating to increase Indonesia’s recognition in the Global 
Muslim Travel Index (GMTI), which has had a positive impact on Indonesia’s halal 
tourism image in the global market (Wibawa, 2021). 

The halal tourism promotion strategy in Hong Kong is implemented with a more 
specific and selective approach. The Hong Kong government utilizes digital platforms 
and social media to disseminate information about Muslim-friendly facilities, especially 
to the Southeast Asian and Middle Eastern markets. The Hong Kong Tourism Board 
holds special activities, such as halal culinary exhibitions and Muslim cultural festivals, 
to demonstrate that Hong Kong can be an inclusive destination for Muslim tourists. The 
government also collaborates with airlines and travel agents to offer tour packages that 
make it easier for Muslim tourists to find halal facilities during their visit (Wan Sulong et 
al., 2021). 
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The differences in promotional strategies show an approach that is tailored to the 
needs of local and international markets. Indonesia leverages the strength of local culture 
and religion as its main attraction, while Hong Kong focuses more on accessibility and 
ease of providing halal services. Both approaches show the importance of tailoring 
promotions to the local context to broaden the appeal of halal tourism. 

3.2 The Role of the Private Sector in Halal Tourism Development in Indonesia and 
Hong Kong 

The hospitality sector’s role is significant in halal tourism development because 
hotels are one of the primary services tourists seek. In Indonesia, several hotels have 
adjusted their services to be more Muslim-friendly, such as providing halal-certified food, 
prayer rooms, Qibla directions in rooms, and ablution facilities in bathrooms. Hotels in 
destinations such as Lombok and Aceh, which focus on halal tourism, have taken the 
lead in offering these services. Several international hotel chains in Indonesia have even 
made halal services part of their marketing strategy to attract more Muslim tourists, both 
domestic and international (Winarti, 2017). 

In Hong Kong, hotels providing halal services have also increased, although still on 
a smaller scale compared to Indonesia. Several star-rated hotels in Hong Kong have 
offered halal food and adopted Muslim-friendly practices, such as information on the 
nearest mosque’s location and prayer times. However, these services are still limited to 
large hotels targeting tourists from the Middle East or Southeast Asia. The hospitality 
sector in Hong Kong is slowly adapting to the needs of Muslim tourists, and with 
government support and more accessible halal certification, more hotels are starting to 
consider providing these facilities (Jafari & Scott, 2014). 

The hospitality sector’s efforts to provide halal facilities in both regions show 
differences in approach and level of readiness. In Indonesia, halal services are more 
structured and supported by regulations and high local demand. However, this initiative 
is mainly being developed in premium hotels targeting foreign tourists in Hong Kong. The 
private sector’s role in halal tourism development is very significant, especially in 
providing services and facilities that suit the needs of Muslim tourists. This sector covers 
various fields such as hotels, restaurants, airlines, and travel agents. Their contribution 
is in service provision, innovation, and halal certification needed to attract Muslim tourists 
worldwide. 

Hotels and restaurants play a vital role in halal tourism by providing accommodation 
and food that align with Islamic principles. In Indonesia, several major hotels, such as 
the Sofyan Hotel in Jakarta, have been halal-certified and offer services specifically 
designed for Muslim travellers, including prayer rooms and Qibla direction information in 
hotel rooms. Similarly, hotels such as Ovolo Hotels have begun providing halal food and 
prayer rooms for their Muslim guests in Hong Kong. Restaurants are also contributing 
by serving halal-certified food. In Indonesia, restaurant chains such as Sari Ratu, which 
offers Padang cuisine, have long been known for their halal food. Meanwhile, restaurants 
like the Islamic Centre Canteen in Hong Kong provide halal food to the local Muslim 
community and tourists. 

Airlines also contribute to developing halal tourism by providing services tailored to 
the needs of Muslim travellers. Garuda Indonesia, for example, offers halal meals on all 
its flights and has crews trained to handle the unique needs of Muslim passengers. 
Cathay Pacific in Hong Kong has also introduced halal meal options on its flights to 
attract more Muslim travellers. 
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Travel agencies are among the most active private sectors promoting halal tourism. 
In Indonesia, travel agencies such as Cheria Halal Holiday offer tour packages designed 
for Muslim travellers, complete with halal food, visits to Islamic historical sites, and 
schedules that consider prayer times. In Hong Kong, travel agencies such as Islamic 
Travel Hub provide similar services, helping Muslim travellers enjoy their visits without 
worrying about halal food and prayer facilities. 

The private sector is also continuing to innovate to meet the needs of the rapidly 
growing halal tourism market. In Indonesia, many companies have adopted digital 
technology to provide information about halal services through mobile applications. In 
Hong Kong, several hotels and restaurants use blockchain technology to track and 
ensure the halalness of their products. 

Halal certification is an essential aspect of the private sector’s strategy to attract 
Muslim tourists. The rigorous certification process is carried out by recognized 
certification bodies such as the Indonesian Ulema Council (MUI) and the Halal 
Certification Service in Hong Kong. Companies that successfully obtain this certification 
not only increase their credibility in the eyes of Muslim tourists but also demonstrate their 
commitment to the quality and halalness of the services they offer (Muhammad et al., 
2020). 

The research concluded that the private sector has a critical role in the development 
of halal tourism in Indonesia and Hong Kong. By providing services that follow the needs 
of Muslim tourists, innovation in services and technology, and efforts to obtain halal 
certification, these companies have succeeded in attracting and retaining Muslim tourists 
from various parts of the world. With continued contributions from the private sector, halal 
tourism in both countries has the potential to grow even faster in the future. 

3.3 Collaboration between Government and Private Sector in Halal Tourism in 
Indonesia and Hong Kong 

Collaboration between the government and the private sector is critical to 
sustainable halal tourism development. This collaboration covers various aspects, from 
providing Muslim-friendly facilities and destination promotion to improving service 
quality. This chapter will explore successful partnership models, challenges faced in 
cross-sector collaboration, and case studies of successful collaborations in Indonesia 
and Hong Kong. An effective partnership model between the government and the private 
sector involves clear and well-defined roles for each party. The government is 
responsible for formulating policies and regulations and providing basic infrastructure, 
while the private sector focuses on delivering Muslim-friendly services and facilities. In 
Indonesia, one successful partnership model is between the Ministry of Tourism and 
halal travel agents such as Cheria Halal Holiday, who work together to promote halal 
destinations through exhibitions and marketing campaigns (Marzuki, 2020). 

In Hong Kong, the government, through the Hong Kong Tourism Board (HKTB), is 
working with hotels and restaurants to promote halal tourism. This includes training hotel 
and restaurant staff on the needs of Muslim travellers and providing information on halal 
facilities on the official Hong Kong tourism website. Cross-sector collaboration is not 
always smooth and often faces various challenges. One of the main challenges is the 
difference in interests and priorities between the government and the private sector. The 
government may focus more on achieving long-term goals such as infrastructure 
development and regulation, while the private sector is more oriented towards short-term 
profits and customer satisfaction. 
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The lack of understanding and awareness of the needs of Muslim travellers among 
some business players is also a barrier. In Indonesia, although many companies have 
started to adopt Muslim-friendly services, some still do not fully understand the required 
halal standards. In Hong Kong, a similar challenge is ensuring that all products and 
services that claim to be halal meet recognized halal certification standards. One 
example of successful collaboration in Indonesia is the Indonesian Halal Festival, a 
partnership between the Ministry of Tourism and the private sector, including travel 
agents and hotels. The festival promotes halal tourism and raises public awareness of 
the importance of Muslim-friendly services. The event attracts thousands of domestic 
and international visitors and has successfully enhanced Indonesia’s image as a leading 
halal destination. (Yenita & Widodo, 2021). 

One example of successful collaboration in Hong Kong is the “HK Muslim Travel 
Guide” mobile application launch, which the HKTB developed in partnership with the 
private sector. The application provides comprehensive information on halal restaurants, 
mosques, and Muslim-friendly hotels across Hong Kong. This initiative has received 
positive responses from Muslim travellers and has helped increase the number of Muslim 
tourist arrivals to Hong Kong. 

Collaboration between the government and the private sector in developing halal 
tourism provides various benefits, including improving the quality of Muslim-friendly 
services and facilities. This collaboration also allows for more effective and broad 
promotion and more accurate and easily accessible information for Muslim tourists. In 
addition, this collaboration helps create a more inclusive and friendly environment for all 
tourists, not just Muslim tourists. 

Local communities and other stakeholders are also crucial in supporting this 
collaboration. In Indonesia, local communities are often involved in halal tourism 
activities, such as providing halal food and accommodation services. In Hong Kong, 
various Muslim community organizations play an active role in providing information and 
support for Muslim tourists. 

The study concludes that solid collaboration between the government and the 
private sector is essential for developing sustainable halal tourism in Indonesia and Hong 
Kong. Although challenges remain, the success of various collaborative initiatives shows 
that this goal can be achieved with commitment and cooperation. This collaboration 
provides economic benefits and enhances both countries’ image as inclusive and 
Muslim-friendly tourist destinations. 

The government plays a crucial role in the development of halal tourism through 
policies, regulations and initiatives that support the industry. The government has taken 
various steps in Indonesia and Hong Kong to promote and support halal tourism, from 
providing infrastructure to international promotion. This research discusses the 
government’s efforts in both countries and how this has contributed to the growth of the 
halal tourism sector. 

The Indonesian government has implemented various policies and regulations to 
support halal tourism. For example, the Ministry of Tourism and Creative Economy has 
launched a national strategy to develop halal tourism, including providing guidelines for 
halal certification and training for industry players. In addition, the government also 
provides incentives for businesses that obtain halal certification and promote halal 
tourism destinations through various media. 
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In Hong Kong, the government has established policies supporting halal tourism 
development through the Hong Kong Tourism Board (HKTB). HKTB promotes Hong 
Kong as a Muslim-friendly destination by providing information about halal facilities on 
its official website. In addition, the government works with halal certification bodies to 
ensure that the products and services offered to Muslim tourists meet the required 
standards. 

Providing adequate infrastructure is an essential aspect of supporting halal tourism. 
In Indonesia, the government has developed infrastructures supporting Muslim tourists’ 
needs, such as providing prayer rooms in tourist attractions, airports, and shopping 
centers. These development projects often involve cooperation between the central and 
regional governments to ensure that tourists can easily access the facilities built. Hong 
Kong, despite having a smaller Muslim population, is also working to improve its Muslim-
friendly infrastructure. The government has worked with the private sector to provide 
prayer rooms for airports and major shopping malls. It has also supported the 
development of a mobile app that provides information on halal facilities across the city. 

International promotion is one of the primary efforts made by the government to 
attract Muslim tourists. The Indonesian government has participated in various 
international tourism exhibitions, such as the Halal Travel Expo, to promote halal 
destinations in Indonesia. The Ministry of Tourism also often holds family trips 
(familiarization trips) for journalists and travel agents from Muslim-majority countries to 
directly introduce halal destinations in Indonesia. Hong Kong, through the HKTB, is also 
actively promoting its halal destinations in the international market. The HKTB works with 
Muslim travel agents and influencers to conduct marketing campaigns targeting tourists 
from Indonesia, Malaysia and the Middle East. In addition, the government also supports 
the publication of promotional materials aimed explicitly at Muslim tourists, such as travel 
guides and promotional videos. 

Education and training for tourism industry players is an essential element in the 
development of halal tourism. In Indonesia, the government has held various training 
programs through the Ministry of Tourism and Creative Economy to improve 
understanding of Muslim-friendly services. These programs include training for hotel 
staff, restaurants, and travel agents on halal standards and how to meet the needs of 
Muslim travellers (Indrayani et al., 2023)The government also held similar training in 
Hong Kong in collaboration with halal certification bodies and Muslim community 
organizations. The training program aims to raise industry players’ awareness and 
understanding of halal tourism and ensure that they can provide services that meet the 
needs of Muslim tourists. 

This research found that the government’s role in developing halal tourism in 
Indonesia and Hong Kong is significant. Through policies, regulations, infrastructure 
provision, international promotion, and education and training programs, the government 
can effectively support the growth of this sector. The efforts made by the governments 
in both countries not only help increase the number of Muslim tourists but also strengthen 
the position of Indonesia and Hong Kong as Muslim-friendly and inclusive tourist 
destinations. 

4. CONCLUSION 

This research has examined the roles of the government and private sector in the 
development of halal tourism in Indonesia and Hong Kong. Using a comparative case 
study approach, this research aims to understand both sectors’ strategies, challenges, 
and successes in supporting halal tourism. Through data analysis from documents, 
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stakeholder interviews, and field visits, this research utilizes the Public-Private 
Partnership theoretical framework to evaluate the collaboration between the public and 
private sectors in creating a conducive environment for halal tourism. This research has 
found that the government plays an essential role in promoting and supporting halal 
tourism through various policies and initiatives in Indonesia and Hong Kong. In 
Indonesia, the government organizes halal certification through the Halal Product 
Guarantee Agency (BPJPH) and implements strict regulations to ensure that 
the products and services provided follow Islamic principles. This contrasts Hong Kong, 
where halal certification is still voluntary and conducted by independent institutions, such 
as the Incorporated Trustees of the Islamic Community Fund of Hong Kong. 

This research has revealed that the private sector is significant in providing Muslim-
friendly services and facilities. In Indonesia, many hotels and restaurants have adapted 
their services to meet the needs of Muslim travellers, including providing halal-certified 
food and prayer facilities. In Hong Kong, although still on a smaller scale, the private 
sector has started to adopt Muslim-friendly practices, especially in five-star hotels 
targeting travellers from the Middle East and Southeast Asia. Halal tourism promotion 
strategies also differ between the two regions. Indonesia relies on comprehensive 
national and international campaigns to promote halal destinations. At the same time, 
Hong Kong uses a more specific and selective approach, utilising digital platforms and 
social media to attract Muslim tourists. 

The uniqueness of this research lies in its comparative approach, which has not 
been done in many previous studies. This research provides new insights into how 
collaboration between the government and the private sector can play a role in the 
development of halal tourism in two different cultural and regulatory contexts. In addition, 
this study highlights the importance of flexibility in the approach to halal certification and 
promotion of Muslim-friendly services, which can serve as a model for other regions 
seeking to develop halal tourism. This research has emphasised that while the regulatory 
approach in Indonesia is more structured and mandatory, the voluntary approach in 
Hong Kong shows responsiveness to market trends that can yield positive results. These 
two approaches provide valuable lessons on how differences in policy understanding 
and implementation can affect the success of halal tourism. 

This research concludes that solid collaboration between the government and the 
private sector is critical to achieving sustainable halal tourism development. In Indonesia, 
the success of halal tourism is supported by strict regulations and high local demand, 
while in Hong Kong, the initiative is developed mainly in premium hotels targeting foreign 
travellers. With continued contributions from the private sector and government policy 
support, halal tourism in both countries has the potential to grow more rapidly in the 
future. This research provides practical recommendations to enhance public-private 
partnerships in halal tourism, including the importance of training and education for 
industry players and effective international promotion. Thus, this research contributes to 
the theoretical understanding of halal tourism development and offers practical guidance 
for better policy implementation in the future. 
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